I-n Indian Muneem
_Believer of Simple and Smart Accounting MAR K U S E G U I D E I_I N ES

Contents

O 10T T oY o N 2
2. Trademark OWRNEISHIP....cccceeeeeecciiiiiiieierreeeettrreeeeneeseeeseerernnnsssssssssseeesnnnssssssssssereennnnssssssssseeeesnnnssssssssseneennnnnnsnsssnnns 3
R T o = I U LT 3
L e 311 T3 =T LT P 5
5. LOBO/IMArK VAriatiONS.....uueeeeeeeeiieeiirsneeeeeieieesssssneeeeeseessssssnsesesessessssssssssessesssssssssssssssssssssssssesessesssssssnssessesessssssnnnsssssss 6
6. Trademark SYMDBOIS......ccuiiuuiiiiiiiiiiiiiiiiiiieniiiirrsssssieetiirersssssssseettiteessssssssssesstntesssssssssssssteessssssssssssssssssssssssssssssssnns 7
7. Clear SPAce and MINIMUIM SiZ......ccveeuuierrrennierrrneniertennsseereenssesseensssssesnssssesnsssssesnsssssssnsssessssnssessssnssessssnsssssssnssssssansnnss 9
I oo ] Lo TRy e Y=Y ol | Tor- 1 4 o] s 1S RRPTRTRIOt 10
9. TYPOBraphy GUIEIINES......cciveeeeeiiiiiiiiiiiiiiiiiiiiiiieeeeeeessestiireessssssssessitrtssssssssssssssttsssssssssssssssssssssssssssssssssnsssssnnssses 11
10. Usage in Marketing and AdVertiSiNgG......cceeeeceeiiiiiiieemcciiiiiiiirreenneesssesssereeennsssssssssseseeennnsssssssssssseennnnssssssssssnssnnnnnnns 12
11. Online and Social Media GUIdeliNes..........cccceiiiiiiiiiiiiiiiiiiii 14
12. Merchandise and ProUCTS........eiieiiiiiiiiiiniiiiiiiiiieeieciniccieseeeesssscssssste e ssssssssssteesssessssssssseeessssssssssssresessssssssns 16
13. Enforcement and Violation CONSEQUENCES........ccceuueuceeiiiiieeemmnnseeeerreieeennmssseeessereesnnssssssssssessesnnsssssssssssesesnnnnsssssssss 18
L 00T 41 7= ot L 0 4T T T 20
15. UPdates and REVISIONS........ueueiiiiiiiiiieeiiieeiiitiernnnessiseessereesnnnssssssssssssessnnsssssssssssssssnnssssssssssssssnnnssssssssssessssnnnnsssssssss 21
MARK USE GUIDELINES

Last Updated 29 February 2025

” u n u

Indian Muneem (“Indian Muneem”, “our”, “us” or “we”) provides these Mark Use Guidelines (these “Procedures”) to
inform you of our policies and procedures regarding claims of infringement of proprietary rights by third parties on our
website located at

These guidelines have been crafted to ensure consistent and effective representation of our brand identity and to
protect the integrity of our trademarks and marks.

Our trademarks and marks are valuable assets that distinguish our products and services in the marketplace. They
embody the quality, innovation, and values that define Indian Muneem and are recognized by our customers, partners,
and stakeholders worldwide.

These guidelines outline the proper and authorized use of our trademarks and marks across various media and
applications. By adhering to these guidelines, you help maintain the strength and consistency of our brand identity while
safeguarding against unauthorized or improper use.

We encourage you to familiarize yourself with these guidelines and to refer to them whenever using our trademarks and
marks. Should you have any questions or require clarification on any aspect of our trademark usage policies, please don't
hesitate to contact us via email at:

Thank you for your commitment to upholding the integrity of our brand. Together, we ensure that every interaction with
our trademarks and marks reflects the values and excellence of Indian Muneem.
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1. Introduction:

1.1 Overview of Trademark/Mark Use Guidelines:

Our Trademark/Mark Use Guidelines outline the proper and authorized ways to use our company's trademarks and
marks. These guidelines are designed to ensure consistency, clarity, and legal compliance in how our brand is
represented across various platforms, media, and materials.

Trademark/Mark Use Guidelines serve several key purposes:

1.1.1 Protecting Brand ldentity: By defining the correct usage of our trademarks and marks, we safeguard against
unauthorized alterations or misrepresentations that could dilute the strength and distinctiveness of our brand.

1.1.2 Ensuring Clarity and Consistency: Clear guidelines help maintain uniformity in how our brand is presented,
ensuring that it is accurately and effectively portrayed in every context.

1.1.3 Facilitating Collaboration: By providing clear direction on the proper use of our trademarks and marks, these
guidelines empower our employees, partners, and vendors to confidently represent our brand in their communications
and activities.

1.1.4 Complying with Legal Requirements: Adhering to trademark usage guidelines helps us meet legal obligations and
protect our intellectual property rights.

These guidelines are a reflection of our commitment to excellence and our dedication to preserving the integrity of our
brand. By following them, you contribute to the strength and longevity of our brand identity, reinforcing our position as a
trusted and respected entity in the marketplace.

1.2 Purpose and Importance of Consistent Branding:

Consistent branding is fundamental to establishing and maintaining the identity of our company in the marketplace. Our
trademarks and marks are not just symbols; they represent the essence of who we are, our values, and the quality of our
products and services.

By adhering to these guidelines, we ensure that every interaction with our brand is cohesive, memorable, and aligned
with our vision. Consistent branding fosters trust and recognition among our customers, partners, and stakeholders,
ultimately driving loyalty and differentiation in a competitive landscape.

These guidelines are designed to:

1.2.1 Protect our Brand Integrity: By defining the correct usage of our trademarks and marks, we safeguard against
unauthorized alterations or misrepresentations that could dilute the strength and distinctiveness of our brand.

1.2.2 Ensure Clarity and Consistency: Clear guidelines help maintain uniformity across various media and applications,
ensuring that our brand is presented accurately and effectively in every context.

1.2.3 Facilitate Collaboration: By providing clear direction on the proper use of our trademarks and marks, these
guidelines empower our employees, partners, and vendors to confidently represent our brand in their communications
and activities.

1.2.4 Comply with Legal Requirements: Adhering to trademark usage guidelines helps us meet legal obligations and
protect our intellectual property rights.

These guidelines are a reflection of our commitment to excellence and our dedication to preserving the integrity of our
brand. By following these guidelines, you contribute to the strength and longevity of our brand identity, reinforcing our
position as a trusted and respected leader in the industry.

1.3 Indian Muneem Marks:

The Indian Muneem name and logo are trademarks of Indian Muneem. These Guidelines explain the terms under which
you are allowed to use the “Indian Muneem Marks”, which for purposes of these Guidelines and the other Indian
Muneem’s Terms of Service means Indian Muneem trademarks, including the following:
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The Indian Muneem Marks are among our most valuable assets. In order to preserve and strengthen our identity, these
Guidelines provide conditions of use and clear instructions on the proper use of the Indian Muneem Marks.

2. Trademark Ownership:

2.1 Declaration of Ownership:

Indian Muneem hereby declares ownership of all trademarks and marks associated with our brand. These trademarks
and marks, including but not limited to logos, slogans, and symbols, are valuable assets that distinguish our products and
services in the marketplace. They embody the quality, innovation, and values that define Indian Muneem and are
recognized by our customers, partners, and stakeholders worldwide.

As the rightful owner of these trademarks and marks, Indian Muneem reserves all rights to their exclusive use and
protection. Any unauthorized use, reproduction, or modification of our trademarks and marks is strictly prohibited and
may result in legal action.

We are committed to protecting the integrity of our brand and ensuring that our trademarks and marks are used
appropriately and in accordance with our guidelines. Through diligent enforcement and collaboration with our partners
and stakeholders, we maintain the strength and value of our brand identity.

2.2 Legal Basis for Trademark Rights:

Trademark rights are established and protected under both national and international laws governing intellectual
property. As the owner of our trademarks and marks, Indian Muneem asserts its rights based on the following legal
principles:

2.2.1 Registration: Indian Muneem has registered its trademarks and marks with the appropriate government
authorities, granting exclusive rights to their use in connection with the goods and services specified in the registrations.
These registrations provide a legal presumption of ownership and priority in the marketplace.

2.2.2 Common Law Rights: In addition to registered trademarks, Indian Muneem also possesses common law rights
based on the consistent and widespread use of our trademarks and marks in commerce. These rights extend to
geographic areas where our brand is known and recognized by consumers.

2.2.3 Protection against Infringement: Under trademark law, Indian Muneem has the right to prevent others from using
identical or confusingly similar trademarks or marks in a manner that may cause confusion among consumers regarding
the source of goods or services.

2.2.4 Dilution Protection: Indian Muneem is entitled to protection against the unauthorized use of our trademarks and
marks that could dilute their distinctive qualities or tarnish their reputation, even if there is no likelihood of confusion.

2.2.5 Enforcement of Rights: Indian Muneem is committed to enforcing its trademark rights through legal action against
infringement, counterfeiting, or any unauthorized use that threatens the integrity of our brand identity.

3. Authorized Use:

3.1 Permissible Uses of the Trademark/Mark:

Indian Muneem recognizes the importance of allowing authorized parties to use our trademarks and marks in ways that
promote our brand while maintaining consistency and integrity. Permissible uses of our trademarks and marks include:
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3.1.1 Promotional Materials: Authorized parties may use our trademarks and marks on promotional materials such as
advertisements, brochures, flyers, and posters to promote Indian Muneem products or services, provided that such use
complies with our guidelines.

3.1.2 Website and Online Content: Authorized parties may use our trademarks and marks on websites, social media
profiles, blogs, and other online platforms to accurately represent their affiliation with Indian Muneem or to promote
our products or services, subject to our guidelines for online use.

3.1.3 Licensed Merchandise: Indian Muneem may authorize the use of its trademarks and marks on merchandise
produced and sold by licensed vendors, provided that such merchandise meets our quality standards and is produced
under a valid licensing agreement.

3.1.4 Endorsements and Sponsorships: Authorized individuals or organizations may use our trademarks and marks in
connection with endorsements, sponsorships, or partnerships with Indian Muneem, subject to prior approval and
compliance with applicable laws and regulations.

3.1.5 Educational and Editorial Use: Our trademarks and marks may be used in educational materials, publications, or
news articles for the purpose of accurately depicting Indian Muneem, its products, or its services, provided that such use
is factual and non-misleading.

3.1.6 Internal Use: Employees and authorized representatives of Indian Muneem may use our trademarks and marks in
internal communications, presentations, and documents for business-related purposes, subject to our internal branding
guidelines.

It is important to note that all permissible uses of our trademarks and marks must adhere to our Trademark/Mark Use
Guidelines and maintain the integrity and reputation of our brand. Unauthorized or improper use of our trademarks and
marks is strictly prohibited and may result in legal action.

3.2 Conditions for Authorized Usage:
Authorization to use Indian Muneem's trademarks and marks is granted under the following conditions:

3.2.1 Compliance with Guidelines: Authorized parties must adhere strictly to our Trademark/Mark Use Guidelines,
ensuring that all usage aligns with the standards and specifications outlined therein.

3.2.2 Non-Exclusive License: Authorization to use our trademarks and marks does not imply exclusivity. Other parties
may also be granted permission to use the same trademarks and marks under separate agreements.

3.2.3 Scope of Use: Authorization is granted only for the specific purposes and contexts outlined in the agreement or
communication granting permission. Any use beyond the authorized scope is strictly prohibited.

3.2.4 Quality Control: Authorized parties must maintain the quality standards associated with our brand. Any use that
may diminish the reputation or integrity of our trademarks and marks is not permitted.

3.2.5 No Moadification: Authorized parties may not alter or modify our trademarks and marks in any way, including but
not limited to changes in color, design, or proportions, without prior written consent.

3.2.6 Term and Termination: Authorization to use our trademarks and marks may be subject to a specific term or may be
terminated at any time by Indian Muneem for any reason, with or without cause.

3.2.7 Ownership and Attribution: Authorized usage does not confer ownership of our trademarks and marks to the
authorized party. All rights to the trademarks and marks remain with Indian Muneem, and proper attribution must be
provided where required.

3.2.8 Approval Process: All proposed uses of our trademarks and marks by authorized parties must be submitted for
approval to prior to implementation.

3.2.9 Indemnification: Authorized parties agree to indemnify and hold harmless Indian Muneem from any claims,
damages, or liabilities arising from their use of our trademarks and marks.
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3.3 Use of Indian Muneem Logo Marks:

The Indian Muneem Marks that are also logos are also referred to in these Guidelines as the “Indian Muneem Logo
Marks”. For example, the Indian Muneem Logo Marks include:

Indian Muneem

_Believer of Simple and Smart Accounting

You may not use an Indian Muneem Logo Mark unless you have a written license, granted by Indian Muneem, permitting
you to use the Indian Muneem Logo Mark. If you have not been granted such a license, then you must not use, copy,
modify, distribute, or post the Indian Muneem Logo Mark for any reason. If you have such a license from Indian Muneem
to use the Indian Muneem Logo Mark, you must use the Indian Muneem Logo Mark only as licensed and only in
accordance with these Guidelines.

4. Prohibited Uses:

4.1 Explicitly Restricted Applications:

While authorization may be granted for certain uses of Indian Muneem's trademarks and marks, there are specific
applications for which usage is explicitly restricted. These include:

4.1.1 Endorsements or Sponsorships: Our trademarks and marks may not be used in connection with endorsements,
sponsorships, or partnerships without prior written consent from Indian Muneem.

4.1.2 False Representations: Usage that falsely suggests or implies an official affiliation, endorsement, or partnership
with Indian Muneem is strictly prohibited.

4.1.3 Derogatory or Offensive Content: Usage of our trademarks and marks in connection with any content that is
derogatory, defamatory, obscene, or otherwise offensive is prohibited.

4.1.4 Misleading or Deceptive Use: Usage that may mislead or deceive consumers about the source, quality, or
affiliation of goods or services is not permitted.

4.1.5 Domain Names and Social Media Handles: Registering domain names, social media handles, or usernames that
incorporate Indian Muneem's trademarks or marks, without authorization, is prohibited.

4.1.6 Comparative Advertising: Usage that compares Indian Muneem's products or services to those of competitors in a
manner that may disparage or diminish our brand is not allowed.

4.1.7 Political or Religious Endorsements: Our trademarks and marks may not be used in connection with political
campaigns, religious organizations, or related activities without prior written consent.

4.1.8 Competitive Use: Usage that directly competes with Indian Muneem or its products and services is prohibited.

4.1.9 Merchandise and Products: The creation and sale of merchandise or products bearing our trademarks and marks
without a valid licensing agreement from Indian Muneem are strictly prohibited.

4.1.10 lllegal Activities: Usage in connection with any illegal activities or purposes is strictly prohibited.

Any unauthorized use of our trademarks and marks in the restricted applications mentioned above will be subject to
immediate cessation and may result in legal action. We appreciate your understanding and compliance with these
restrictions to uphold the integrity and reputation of our brand.

4.2 Activities That Violate Trademark Rights:

While authorization may be granted for certain uses of Indian Muneem's trademarks and marks, there are specific
applications for which usage is explicitly restricted. These include:
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4.2.1 Endorsements or Sponsorships: Our trademarks and marks may not be used in connection with endorsements,
sponsorships, or partnerships without prior written consent from Indian Muneem.

4.2.2 False Representations: Usage that falsely suggests or implies an official affiliation, endorsement, or partnership
with Indian Muneem is strictly prohibited.

4.2.3 Derogatory or Offensive Content: Usage of our trademarks and marks in connection with any content that is
derogatory, defamatory, obscene, or otherwise offensive is prohibited.

4.2.4 Misleading or Deceptive Use: Usage that may mislead or deceive consumers about the source, quality, or
affiliation of goods or services is not permitted.

4.2.5 Domain Names and Social Media Handles: Registering domain names, social media handles, or usernames that
incorporate Indian Muneem's trademarks or marks, without authorization, is prohibited.

4.2.6 Comparative Advertising: Usage that compares Indian Muneem's products or services to those of competitorsin a
manner that may disparage or diminish our brand is not allowed.

4.2.7 Political or Religious Endorsements: Our trademarks and marks may not be used in connection with political
campaigns, religious organizations, or related activities without prior written consent.

4.2.8 Competitive Use: Usage that directly competes with Indian Muneem or its products and services is prohibited.

4.2.9 Merchandise and Products: The creation and sale of merchandise or products bearing our trademarks and marks
without a valid licensing agreement from Indian Muneem are strictly prohibited.

4.2.10 lllegal Activities: Usage in connection with any illegal activities or purposes is strictly prohibited.

Any unauthorized use of our trademarks and marks in the restricted applications mentioned above will be subject to
immediate cessation and may result in legal action. We appreciate your understanding and compliance with these
restrictions to uphold the integrity and reputation of our brand.

5. Logo/Mark Variations:

5.1 Approved Variations and Versions:

Indian Muneem has established specific variations and versions of our trademarks and marks that have been approved
for use under certain circumstances. These variations ensure flexibility in branding while maintaining consistency and
integrity. Approved variations and versions include:

5.1.1 Primary Logo: The primary version of our logo, is designed for general use across all applications and platforms.
This version represents the core identity of Indian Muneem and should be used whenever possible.

5.1.2 Alternate Logo: An alternate version of our logo, designed to be used in situations where space or format
constraints prevent the use of the primary logo. The alternate logo maintains key design elements while adapting to
different layouts or sizes.

5.1.3 Monochrome/Black & White: A version of our logo optimized for monochrome or black-and-white reproduction.
This version ensures clarity and legibility in situations where color is limited or unavailable.

5.1.4 Icon: A simplified icon derived from our logo, used for small-scale applications or as a standalone graphic element
to represent Indian Muneem in digital or print media.

5.1.5 Wordmark: The wordmark of Indian Muneem without accompanying graphical elements, used primarily in textual
contexts where the full logo may not be suitable or necessary.

5.1.6 Tagline Variations: Variations of our logo incorporating approved taglines or slogans, designed to reinforce key
messaging or brand positioning.

5.1.7 Color Variations: Approved color variations of our logo, specified for use in different contexts or applications.
These variations maintain consistency while adapting to different color schemes or backgrounds.
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5.1.8 Size Variations: Guidelines for resizing our logo to ensure optimal legibility and visual impact across various media
and formats.

It is essential to use approved variations and versions of our trademarks and marks in accordance with our
Trademark/Mark Use Guidelines to maintain consistency and integrity in our branding efforts. Unauthorized
modifications or adaptations of our trademarks and marks are strictly prohibited.

For specific guidance on the appropriate use of approved variations and versions, please refer to our Trademark/Mark
Use Guidelines or contact

5.2 Guidelines for Size, Color, and Proportions:

Ensuring consistency in the size, color, and proportions of our trademarks and marks is essential for maintaining brand
integrity and recognition. The following guidelines outline the parameters for correctly representing our trademarks and
marks:

5.2.1 Size:

The minimum size of our logo should never be reduced below 272 x 60 to maintain legibility and visual impact.
When resizing our logo, always scale proportionally to preserve its integrity and avoid distortion.

For digital applications, ensure that our logo remains clear and recognizable across different screen sizes and
resolutions.

5.2.2 Color:

Our logo should be reproduced in the approved color palette specified in our .

Use the appropriate color variations for different backgrounds or applications to ensure contrast and visibility.
When printing our logo, ensure accurate color reproduction using Pantone, CMYK, RGB, or HEX values as
specified in our

5.2.3 Proportions:

Maintain the original proportions of our logo and avoid stretching or squashing it to fit a particular space.

Ensure adequate clear space around our logo to prevent crowding and maintain visibility.

When incorporating our logo with other graphical elements, maintain proper alignment and spacing to preserve
visual balance.

Adherence to these guidelines is crucial for presenting our trademarks and marks consistently and effectively across
various media and applications. Failure to comply with size, color, and proportion guidelines may result in visual
inconsistencies that undermine the strength and recognition of our brand.

For detailed specifications and examples of correct usage, please refer to our Trademark/Mark Use Guidelines or contact
for assistance.

6. Trademark Symbols:

6.1 Correct Usage of ®, ™ and SM Symbols:

Proper use of trademark symbols is essential for indicating the status of our trademarks and marks and protecting our
intellectual property rights. The following guidelines outline the correct usage of the ® (Registered Trademark), ™
(Trademark), and SM (Service Mark) symbols:

6.1.1 Registered Trademark (®):

e The ® symbol should be used only after a trademark has been officially registered with the appropriate
government authority.
Place the ® symbol immediately following the registered trademark or mark, preferably in superscript form.
Use the ® symbol consistently in all instances where the registered trademark or mark is displayed, including
print, digital, and promotional materials.
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6.1.2 Trademark (™):

e The ™ symbol should be used to indicate that a word, phrase, logo, or symbol is being used as a trademark,
even if it has not been officially registered.
Place the ™ symbol immediately following the trademark or mark, preferably in superscript form.
Use the ™ symbol consistently to assert our rights to the trademark or mark and to deter unauthorized use by
others.

6.1.3 Service Mark (SM):

e The SM symbol serves a similar purpose to the ™ symbol but specifically indicates that the term is being used as
a service mark for services rather than goods.
Place the SM symbol immediately following the service mark, preferably in superscript form.
Use the SM symbol consistently to indicate our rights to the service mark and to provide notice to others.

It is important to use these symbols accurately and consistently to assert our trademark rights and provide notice to the
public of our ownership of the trademarks and marks. Failure to use the appropriate symbol may weaken our legal
protection and make it more difficult to enforce our rights against infringement.

For further guidance on the correct usage of trademark symbols or to inquire about specific trademarks or marks, please
refer to our Trademark/Mark Use Guidelines or contact

6.2 Placement and Formatting Guidelines:

Consistent placement and formatting of our trademarks and marks are crucial for maintaining brand recognition and
protecting our intellectual property rights. The following guidelines outline best practices for the placement and
formatting of our trademarks and marks:

6.2.1 Clear and Prominent Placement:

e Position our trademarks and marks prominently in relevant materials to ensure visibility and recognition.
® Place our trademarks and marks in a prominent location where they are easily identifiable and not
overshadowed by other elements.

6.2.2 Minimum Clear Space:

e Maintain a minimum clear space around our trademarks and marks to enhance visibility and prevent crowding.
® The clear space should be proportional to the size of the trademark or mark and free from other graphical
elements, text, or imagery.

6.2.3 Consistent Size and Proportions:

e Ensure consistent sizing and proportions of our trademarks and marks across all applications and materials.
e Avoid scaling our trademarks and marks disproportionately, as this may distort their appearance and
compromise brand integrity.

6.2.4 Correct Alignment:

e Align our trademarks and marks horizontally or vertically as specified in our to maintain visual
coherence.

e Ensure proper alignment with other elements, such as text or imagery, to create a balanced and harmonious
layout.

6.2.5 Appropriate Background Contrast:

e Choose background colors or textures that provide adequate contrast with our trademarks and marks for
optimal visibility.

e Ensure that our trademarks and marks stand out clearly against the background to maintain legibility and
impact.
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6.2.6 Consistent Color Reproduction:

® Reproduce our trademarks and marks in the approved color palette specified in our .
e Maintain color consistency across different media and materials, using appropriate color modes (Pantone,
CMYK, RGB, HEX) for accurate reproduction.

6.2.7 Preferred File Formats:

e Use high-resolution vector formats (e.g., EPS, SVG, PDF) for our trademarks and marks to ensure scalability and
clarity across various sizes and resolutions.

® Avoid using low-resolution or rasterized formats (e.g., JPEG, PNG) for large-scale applications to prevent loss of
quality and pixelation.

Adhering to these placement and formatting guidelines will help ensure the consistent and effective representation of
our trademarks and marks across all communication channels and materials.

For specific instructions or further assistance on placement and formatting, please refer to our Trademark/Mark Use
Guidelines or contact

7. Clear Space and Minimum Size:

7.1 Importance of Clear Space around the Trademark/Mark:

Clear space around our trademark or mark is essential for ensuring its visibility, legibility, and impact in various contexts.
The clear space serves several important purposes:

7.1.1 Enhanced Visibility: Clear space creates a visual separation between our trademark or mark and surrounding
elements, such as text, imagery, or other graphics. This separation ensures that our trademark or mark stands out
prominently and can be easily identified by viewers.

7.1.2 Maintained Legibility: Adequate clear space prevents crowding or cluttering around our trademark or mark,
allowing its design and details to remain clear and legible. This is especially important in small-scale applications or when
our trademark or mark is displayed alongside other content.

7.1.3 Brand Recognition: By maintaining clear space around our trademark or mark, we reinforce its distinctiveness and
strengthen brand recognition. Consistent use of clear space helps establish a visual hierarchy, directing attention to our
trademark or mark as a focal point of communication.

7.1.4 Protection of Brand Identity: Clear space acts as a buffer zone that protects our trademark or mark from being
visually obscured or compromised by surrounding elements. This protection is crucial for preserving the integrity and
integrity of our brand identity.

7.1.5 Compliance with Guidelines: Adhering to clear space requirements ensures compliance with our Trademark/Mark
Use Guidelines and brand standards. By following these guidelines, we maintain consistency and professionalism in the
representation of our brand across various media and applications.

To maximize the effectiveness of our trademark or mark, it is important to always observe the specified minimum clear
space requirements. These requirements are typically defined based on the size and proportions of our trademark or
mark and should be followed consistently in all applications and materials.

By respecting the importance of clear space around our trademark or mark, we uphold the integrity and visibility of our
brand, leaving a positive and lasting impression on our audience.

For specific clear space specifications or further guidance, please refer to our Trademark/Mark Use Guidelines or contact

7.2 Minimum Size Requirements for Visibility:
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Ensuring our trademark or mark maintains visibility at all times is crucial for reinforcing brand recognition and integrity.
To guarantee legibility and impact across various applications, we establish minimum size requirements. Here's why:

7.2.1 Legibility: Maintaining a minimum size ensures that intricate details and text within our trademark or mark remain
discernible, even at a glance. This clarity is vital for instant recognition and association with our brand.

7.2.2 Brand Consistency: Adhering to minimum size requirements preserves the integrity of our brand identity.
Consistency in size reinforces our trademark or mark's visual impact and maintains a professional and cohesive brand
image.

7.2.3 Optimal Visibility: A sufficiently sized trademark or mark stands out prominently, even in crowded or cluttered
environments. This visibility increases the likelihood of our brand being noticed and remembered by our audience.

7.2.4 Cross-Platform Adaptability: Minimum size requirements allow our trademark or mark to maintain visibility across
various mediums, including digital and print. Whether displayed on a website, social media platform, or physical
collateral, our brand remains clear and recognizable.

7.2.5 Brand Protection: Ensuring our trademark or mark is large enough to be clearly distinguishable helps safeguard
against unauthorized alterations or misuse. Maintaining a visible presence reinforces our ownership and protection of
our intellectual property.

7.2.6 Guideline Compliance: Adhering to minimum size requirements demonstrates our commitment to upholding
brand standards and guidelines. Consistent compliance with these requirements ensures that our brand is represented
accurately and effectively.

Our minimum size requirements are specified based on the unique characteristics and design elements of our trademark
or mark. Adherence to these requirements is essential for maintaining brand visibility and integrity across all
applications.

For specific minimum size specifications or further guidance, please refer to our Trademark/Mark Use Guidelines or
contact

8. Color Specifications:

8.1 Approved Color Palette for the Trademark/Mark:

Maintaining consistency in color usage is paramount for reinforcing brand recognition and integrity. Our approved color
palette for the trademark/mark encompasses a selection of colors carefully chosen to represent our brand accurately
and effectively. Here's why our color palette is essential:

8.1.1 Brand Identity: Each color within our palette has been meticulously selected to reflect our brand's personality,
values, and essence. Consistent use of these colors reinforces our brand identity and ensures a cohesive visual
representation across all touchpoints.

8.1.2 Recognition: A consistent color palette enhances brand recognition by creating visual associations with our brand.
When our audience encounters our trademark/mark in our approved colors, they can quickly and easily identify and
connect with our brand.

8.1.3 Emotional Impact: Colors evoke specific emotions and perceptions. Our approved color palette is designed to
resonate with our target audience, eliciting the desired emotional responses and reinforcing positive associations with
our brand.

8.1.4 Versatility: Our color palette offers versatility, allowing for the creation of visually appealing designs across various
mediums and applications. Whether used in digital or print materials, our approved colors maintain consistency and
impact.

8.1.5 Differentiation: Our unique color palette sets us apart from competitors and other brands in the marketplace.
Consistent use of our approved colors helps us stand out and establish a memorable and distinctive brand presence.
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8.1.6 Guideline Adherence: Adhering to our approved color palette ensures compliance with our and
standards. Consistent usage of these colors maintains brand consistency and professionalism in all communications.

8.2 Guidelines for Color Reproduction:

Accurate color reproduction is crucial for maintaining brand consistency and integrity across various media and
applications. Our guidelines for color reproduction ensure that our trademark/mark appears as intended in all contexts.
Here's why adhering to these guidelines is important:

8.2.1 Brand Identity: Consistent color reproduction reinforces our brand identity and helps establish a strong visual
connection with our audience. Our trademark/mark should always be represented in our approved colors to maintain
brand recognition and recall.

8.2.2 Color Accuracy: It's essential to accurately reproduce our approved colors to preserve the integrity and impact of
our trademark/mark. Colors should closely match the specified Pantone, CMYK, RGB, or HEX values to ensure
consistency across different platforms and materials.

8.2.3 Visual Impact: Our approved colors have been carefully chosen to evoke specific emotions and perceptions that
align with our brand identity. Accurate color reproduction enhances the visual impact of our trademark/mark, effectively
communicating our brand message and values.

8.2.4 Professionalism: Consistent and accurate color reproduction reflects positively on our brand's professionalism and
attention to detail. It demonstrates our commitment to maintaining high standards in all aspects of our branding and
communication efforts.

8.2.5 Cross-Media Consistency: Whether displayed on digital screens, printed materials, or physical products, our
trademark/mark should appear consistent in color. Adhering to color reproduction guidelines ensures that our brand
maintains a cohesive and recognizable presence across all media channels.

To achieve optimal color reproduction of our trademark/mark, follow these guidelines:

e Use Approved Color Codes: Utilize the specified Pantone, CMYK, RGB, or HEX values provided in our
to reproduce our approved colors accurately.

e Calibrate Displays and Printers: Ensure that monitors, printers, and other devices are calibrated regularly to
achieve consistent color output.

e Request Color Proofs: When working with printers or vendors, request color proofs to verify that the colors
match our approved standards before finalizing production.

e Avoid Color Manipulation: Refrain from adjusting the colors of our trademark/mark manually or using
automatic color correction tools, as this may result in deviations from our approved color palette.

By following these guidelines for color reproduction, we ensure that our trademark/mark is represented accurately and
consistently, reinforcing our brand's visual identity and impact.

For detailed specifications and examples of correct color reproduction, please refer to our Trademark/Mark Use
Guidelines or contact

9. Typography Guidelines:

9.1 Appropriate Fonts for Taglines or Additional Text:

Selecting appropriate fonts for taglines or additional text is essential for maintaining consistency and readability while
complementing our brand identity. Here's why choosing the right fonts is important:

9.1.1 Brand Consistency: Fonts play a significant role in conveying our brand personality and identity. Consistent use of
fonts ensures that our communications remain cohesive and recognizable across all touchpoints.
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9.1.2 Legibility: Legible fonts are crucial for ensuring that taglines and additional text are easily readable by our
audience. Clear and well-spaced fonts enhance comprehension and make our messaging more effective.

9.1.3 Visual Hierarchy: Fonts help establish a visual hierarchy within our communications, guiding the reader's attention
and emphasizing key messages. Choosing appropriate fonts for taglines ensures that they stand out while remaining
harmonious with other text elements.

9.1.4 Brand Image: Different fonts evoke different emotions and perceptions. Selecting fonts that align with our brand
image and target audience helps reinforce positive associations and strengthen our brand positioning.

9.1.5 Versatility: Fonts should be versatile enough to be used across various mediums and applications, including digital
and print. Choosing versatile fonts ensures consistent presentation and adaptability to different design requirements.

When selecting fonts for taglines or additional text, consider the following guidelines:

° : Refer to our to identify approved fonts for taglines and additional text. These
fonts have been specifically chosen to align with our brand identity and should be used consistently in all
communications.

e Legibility: Prioritize legibility when choosing fonts for taglines or additional text. Opt for clean, sans-serif fonts or
easily readable serif fonts, especially for small sizes or digital applications.

e Contrast: Ensure sufficient contrast between the font and background to enhance readability. Avoid using fonts
that are too thin or have low contrast, as they may be difficult to read, particularly in digital environments.

e Hierarchy: Consider the visual hierarchy of our communications when selecting fonts for taglines. Choose fonts
that complement the primary font used for headlines or body text while still standing out as distinct elements.

By following these guidelines and selecting appropriate fonts for taglines and additional text, we ensure that our
communications are clear, consistent, and effective in conveying our brand message.

For specific font recommendations or further guidance, please refer to our or contact

10. Usage in Marketing and Advertising:

10.1 Guidelines for Print and Digital Media:

Print and digital media are powerful tools for communicating our brand message and connecting with our audience. To
ensure consistency and effectiveness across these mediums, we provide the following guidelines:

10.1.1 Consistent Branding:

e Maintain consistency in branding elements, including our trademark/mark, color palette, fonts, and visual style,
across both print and digital media.

e Use our approved brand assets and adhere to our to ensure a cohesive brand identity in all
communications.

10.1.2 Resolution and Quality:
e For print media, use high-resolution images and vector graphics to ensure crisp and clear reproduction.

e For digital media, optimize images and graphics for web and mobile devices to minimize load times and ensure
optimal viewing experiences.

10.1.3 Color Management:
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e Ensure accurate color reproduction by using the appropriate color profiles (CMYK for print, RGB for digital) and
adhering to our approved color palette.
® Request color proofs from printers to verify color accuracy before finalizing print materials.

10.1.4 Typography:

e Select legible fonts for both print and digital media, ensuring readability at various sizes and resolutions.
e Maintain consistency in typography, including font styles, sizes, and spacing, to create a cohesive visual
hierarchy.

10.1.5 Layout and Composition:

e Design layouts that are visually appealing and effectively communicate our message to the target audience.
e Balance text and imagery to create engaging compositions that guide the viewer's attention and reinforce key
messages.

10.1.6 Responsiveness:

e Optimize digital media for responsiveness across different devices and screen sizes, ensuring a seamless user
experience on desktops, tablets, and mobile phones.

e Use responsive design techniques, such as flexible grids and media queries, to adapt layouts and content for
optimal viewing on various devices.

10.1.7 Accessibility:

e Ensure that digital media comply with accessibility standards, including providing alternative text for images,
using semantic HTML mark-up, and ensuring color contrast for readability.

e Consider the needs of users with disabilities and provide accessible alternatives for consuming content, such as
text transcripts for audio-visual media.

10.1.8 Call to Action:

e Include clear and compelling calls to action (CTAs) in both print and digital media to encourage desired user
actions, such as making a purchase, signing up for a newsletter, or contacting us for more information.

By following these guidelines for print and digital media, we can effectively communicate our brand message, engage
our audience, and achieve our marketing objectives with consistency and professionalism.

For specific instructions or further assistance, please refer to our or contact

10.2 Correct Placement in Various Marketing Materials:

Effective placement of our trademarks and marks in marketing materials is crucial for maximizing brand visibility and
impact. Here are guidelines for correct placement in various marketing materials:

10.2.1 Business Cards:

® Place our trademark or mark prominently on the front side of the business card, typically in one of the bottom
corners.
Ensure sufficient clear space around the trademark or mark to enhance visibility and prevent clutter.
Consider including our tagline or additional text on the back side of the business card, aligned with the contact
information.

10.2.2 Brochures and Flyers:

Position our trademark or mark on the front cover of brochures and flyers, ideally centered at the top or bottom.
Maintain clear space around the trademark or mark to ensure it stands out and commands attention.

Include our trademark or mark on each page of the brochure or flyer, typically in a consistent location such as
the header or footer.
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10.3 3 Advertisements:
e Display our trademark or mark prominently in advertisements, ensuring it is easily visible to viewers.

® Place our trademark or mark near the top or bottom of the advertisement, aligned with other branding
elements.

e Maintain clear space around the trademark or mark to prevent visual clutter and enhance readability.
10.3.4 Posters and Banners:

Feature our trademark or mark prominently on posters and banners, typically in the center or at the top.
Ensure the size of our trademark or mark is proportional to the overall size of the poster or banner for maximum
impact.

e Consider using our trademark or mark as a focal point of the design, surrounded by relevant imagery or text.

10.3.5 Digital Marketing:

® Incorporate our trademark or mark into digital marketing materials, such as website banners, email headers, and
social media posts.

e Ensure our trademark or mark is visible above the fold on webpages and in the header section of email
communications.

e Use high-resolution versions of our trademark or mark to maintain clarity and quality in digital formats.

10.3.6 Packaging:

e Display our trademark or mark prominently on product packaging, typically on the front or primary display
panel.

® Ensure our trademark or mark is sized appropriately relative to other design elements on the packaging.
e Include our trademark or mark on multiple sides of the packaging for increased visibility and brand recognition.

By following these guidelines for correct placement in various marketing materials, we can effectively showcase our
brand identity and ensure consistent representation across all channels.

For specific placement instructions or further assistance, please refer to our or contact

11. Online and Social Media Guidelines:

11. 1 Usage on Websites, Social Platforms, and Digital Channels:

Maintaining consistent and effective usage of our trademarks and marks on websites, social platforms, and digital
channels is essential for reinforcing our brand identity and engaging our audience. Here are guidelines for usage across
these digital mediums:

11.1.1 Website:

e Display our trademark or mark prominently on the homepage and other key pages of the website, such as the
About Us and Contact pages.
Place our trademark or mark in the header or footer of the website for consistent visibility across all pages.
Ensure our trademark or mark is linked to our official website homepage, providing a seamless user experience
for visitors.

11.1.2 Social Media Platforms:
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® Use our trademark or mark as the profile picture or avatar on all official social media accounts.
® Incorporate our trademark or mark into cover photos or header images to enhance brand visibility.

® Include our trademark or mark in posts, tweets, and updates to reinforce our brand identity and increase
recognition among followers.

11.1.3 Digital Advertising:

e Integrate our trademark or mark into digital advertisements, ensuring it is prominently displayed for maximum
visibility.
Maintain clear space around our trademark or mark to prevent visual clutter and enhance readability.

e Include a clickable link to our website or landing page wherever our trademark or mark appears in digital ads,
driving traffic and engagement.

11.1.4 Email Marketing:

e Include our trademark or mark in the header or footer of email templates, providing consistent branding in all
email communications.

e Use our trademark or mark it as a clickable logo that links back to our website or landing page, reinforcing brand
recognition and driving traffic.

e Ensure our trademark or mark is displayed clearly and legibly, even on mobile devices, to maximize visibility and
impact.

11.1.5 Mobile Apps:

® Incorporate our trademark or mark into mobile app icons, ensuring it is easily recognizable on users' home
screens.

e Display our trademark or mark prominently within the app interface, such as on splash screens, login screens, or
navigation bars.

e Ensure our trademark or mark is displayed consistently across different mobile devices and operating systems for
a cohesive user experience.

11.1.6 Digital Signage:

e Include our trademark or mark in digital signage displays, such as video walls, interactive kiosks, or digital menu
boards.

® Ensure our trademark or mark is sized appropriately for the viewing distance and resolution of the digital
signage, maintaining visibility and legibility.

By following these guidelines for usage on websites, social platforms, and digital channels, we can effectively leverage
our trademarks and marks to strengthen brand recognition and engagement in the digital space.

For specific usage instructions or further assistance, please refer to our or contact

11.2 Guidelines for Hashtagging and Tagging:

Hashtagging and tagging are effective strategies for increasing brand visibility and engagement on social media
platforms. To ensure consistency and effectiveness, follow these guidelines:

11.2.1 Hashtagging:
e Create a unique branded hashtag that represents our brand or campaign and encourages user engagement.

e Use relevant and popular hashtags related to our industry, products, or services to expand our reach and
connect with our target audience.

e Limit the number of hashtags used in a single post to maintain readability and avoid overwhelming users.
® Research and monitor hashtag performance to identify trends and optimize our hashtag strategy over time.
11.2.2 Tagging:
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Tag relevant individuals, businesses, or organizations in our posts to increase visibility and encourage interaction.
Ensure that tags are accurate and appropriate, and avoid spamming or tagging irrelevant users.
Use "@" followed by the username to tag individuals or businesses on platforms like Twitter, Instagram, and
LinkedIn.

e Encourage tagged users to engage with our content by responding, sharing, or reposting it with their followers.

11.2.3 Brand Consistency:

e Use our official brand name or username consistently across all social media platforms to maintain brand
recognition.
Incorporate our trademark or mark into social media posts and hashtags to reinforce our brand identity.
Ensure that hashtags and tags align with our brand values, messaging, and image to maintain brand integrity.

11.2.4 Engagement and Monitoring:
® Monitor social media channels regularly to track mentions, tags, and user engagement with our brand.

e Engage with users who tag or mention our brand by responding to comments, thanking them for their support,
and addressing any questions or concerns.

e Encourage user-generated content by promoting our branded hashtag and incentivizing users to create and
share content related to our brand.

11.2.5 Privacy and Permissions:

Respect user privacy and permissions when tagging individuals or businesses in our posts.

Obtain consent from individuals before tagging them in branded content or user-generated posts.

Avoid tagging competitors or unrelated businesses in our posts to maintain professionalism and avoid potential
conflicts.

11.2.6 Analytics and Optimization:

e Use social media analytics tools to track the performance of hashtags and tags, including reach, engagement,
and sentiment.

® Analyze data to identify trends, assess the effectiveness of our hashtag and tagging strategies, and make
data-driven optimizations.

By following these guidelines for hashtagging and tagging, we can effectively leverage social media platforms to increase
brand visibility, engagement, and community building.

For specific instructions or further assistance, please refer to our Social Media Guidelines or contact

12. Merchandise and Products:

12.1 Guidelines for Trademark/Mark Placement on Merchandise:

When placing our trademark/mark on merchandise, it's essential to maintain brand consistency and integrity while
ensuring visibility and adherence to legal requirements. Here are the guidelines:

12.1.1 Prominence and Visibility:

e Ensure our trademark/mark is prominently displayed on merchandise, such as apparel, accessories, and
promotional items.

e Choose a location that maximizes visibility, such as the front of apparel or the primary surface of products.
e Maintain sufficient clear space around our trademark/mark to enhance visibility and prevent visual clutter.

12.2.2 Size and Proportions:
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e Size our trademark/mark appropriately relative to the size of the merchandise item to ensure readability and
impact.

e Maintain proportions consistent with our to preserve the integrity of our trademark/mark's
design.

12.1.3 Placement Consistency:

e Establish consistent placement guidelines for our trademark/mark across different types of merchandise.
e Specify approved locations for placement, such as center-aligned on apparel or bottom-right corner on
accessories.

12.1.4 Legal Compliance:

® Ensure compliance with trademark laws and regulations governing the use of trademarks on merchandise.
e Obtain necessary permissions and licenses for using our trademark/mark on licensed merchandise, especially if
produced by third-party vendors.

12.1.5 Quality Control:

e Implement quality control measures to ensure accurate reproduction and application of our trademark/mark on
merchandise.
® Work closely with vendors and manufacturers to maintain quality standards and monitor production processes.

12.1.6 Brand Representation:

e Use our trademark/mark in conjunction with other brand elements, such as logos, colors, and typography, to
reinforce brand identity.

e Consider the overall design and aesthetics of the merchandise to ensure our trademark/mark complements the
product's visual appeal.

12.2 Approval Process for Licensed Products:

When licensing our trademark/mark for use on merchandise, it's essential to establish an approval process to maintain
brand consistency and protect our intellectual property. Here's the typical approval process:

12.2.1 Application and Review:

e Require potential licensees to submit an application detailing their proposed use of our trademark/mark on
merchandise.

e Review applications to ensure alignment with our brand values, target audience, and quality standards.
12.2.2 Licensing Agreement:

® Negotiate and finalize a licensing agreement outlining the terms and conditions of the partnership, including
royalty rates, territory, and duration.

e C(Clearly define the approved uses of our trademark/mark on licensed merchandise and any restrictions or
limitations.

12.2.3 Design Approval:

e Require licensees to submit design concepts or prototypes featuring our trademark/mark for review and
approval.

e Evaluate designs based on criteria such as aesthetics, brand alignment, and legal compliance.
12.2.4 Production Monitoring:

e Implement procedures for monitoring production processes to ensure compliance with approved designs and
quality standards.

e Conduct periodic audits or inspections to verify adherence to licensing agreements and
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12.2.5 Marketing and Distribution:
e Coordinate marketing efforts with licensees to promote licensed merchandise featuring our trademark/mark.

® Monitor distribution channels to ensure authorized distribution and prevent unauthorized use or counterfeit
products.

12.2.6 Renewal and Termination:

e® Regularly review licensing agreements to assess performance and consider renewal or termination based on
predetermined criteria.

e Terminate agreements with licensees who fail to comply with contractual obligations or jeopardize our brand
integrity.

By following these guidelines for trademark/mark placement on merchandise and establishing an approval process for
licensed products, we can effectively leverage merchandise as a branding opportunity while protecting our brand
identity and intellectual property rights.

For specific instructions or further assistance, please refer to our Licensing Guidelines or contact

13. Enforcement and Violation Consequences:

13.1 Consequences of Unauthorized Use:

Unauthorized use of our trademark/mark can have significant repercussions, both legally and reputationally. It's crucial
to understand and communicate the consequences to deter unauthorized usage effectively. Here are some potential
consequences:

13.1.1 Legal Action:

Pursuing legal action against individuals or entities engaged in unauthorized use of our trademark/mark, which may
include:

e Cease and desist letters demanding the immediate cessation of infringing activities.
° Filing lawsuits for trademark infringement or dilution seeking damages and injunctive relief.

e |Initiating proceedings before administrative bodies, such as trademark offices or arbitration panels, to enforce our
rights.

13.1.2 Damage to Brand Reputation:

° Negative publicity resulting from unauthorized use, which can tarnish our brand reputation and erode consumer
trust.

e®Association with inferior or counterfeit products that do not meet our quality standards, leading to customer
dissatisfaction and loss of goodwill.

13.1.3. Loss of Trademark Rights:

eDilution or genericide of our trademark/mark through unauthorized use, potentially resulting in the loss of exclusive
rights to use the mark.

e|nability to enforce trademark rights against third parties due to failure to police and protect against unauthorized use.
13.1.4 Financial Consequences:

eLoss of revenue and market share due to unauthorized competitors exploiting our brand equity and customer loyalty.

e Costs associated with legal proceedings, including attorney fees, court costs, and damages awarded to successful

plaintiffs.
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13.1.5 Infringement Liability:

eliability for damages or injunctive relief sought by third parties alleging infringement of their trademark rights if our
unauthorized use infringes on their marks.

13.1.6 Remedial Measures:

e Requirement to implement remedial measures, such as recalling infringing products, discontinuing unauthorized
usage, and issuing corrective statements or notices to affected parties.

13.1.7 Regulatory Compliance:

e Potential violations of regulatory requirements governing the use of trademarks, which may result in fines, penalties,
or sanctions imposed by regulatory authorities.

13.1.8 International Implications:

eConsideration of international legal frameworks and treaties governing trademark rights and enforcement, particularly
in jurisdictions where unauthorized use may occur.

It's essential to communicate these consequences clearly to deter unauthorized use effectively and protect our brand
identity and intellectual property rights. Additionally, proactive measures such as trademark monitoring, enforcement
strategies, and education programs can help prevent unauthorized use and mitigate potential risks.

For specific guidance on enforcing trademark rights or addressing unauthorized use, please refer to our Legal
Department or contact

13.2 Reporting Procedures for Suspected Violations:

Reporting suspected violations of our trademark/mark usage is crucial for maintaining brand integrity and protecting our
intellectual property rights. Establishing clear reporting procedures ensures swift action and resolution. Here are the
steps for reporting suspected violations:

13.2.1 Identification of Suspected Violation:

eEncourage employees, partners, customers, and other stakeholders to be vigilant and report any suspected violations
of our trademark/mark usage.

13.2.2 Documentation:

eGather relevant information and evidence related to the suspected violation, including:

e Description of the alleged infringement (e.g., unauthorized use of our trademark/mark).

eDate, time, and location of the incident.

eScreenshots, photographs, or other documentation illustrating the violation.

e Contact information of the individual or entity responsible for the violation, if known.

13.2.3 Internal Reporting:

Report suspected violations internally to the appropriate department or individual within our organization, such as:
elegal Department: For legal analysis and potential enforcement action.

eBrand Protection Team: For monitoring, enforcement, and coordination of responses.
eCompliance Officer: For compliance-related issues and regulatory considerations.

eIntellectual Property (IP) Manager: For oversight of trademark/mark usage and protection efforts.

13.2.4 External Reporting:
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If necessary, report suspected violations to external entities or authorities, such as:
e|ntellectual Property Offices: To initiate formal proceedings or enforcement actions.
eLaw Enforcement Agencies: To report instances of counterfeiting, piracy, or other criminal activities.

oThird-Party Platforms: To request the takedown or removal of infringing content on social media, e-commerce
platforms, or websites.

13.2.5 Reporting Channels:

e Establish dedicated reporting channels or contact points for reporting suspected violations, including:

° Email addresses: For submitting reports and documentation electronically.

° Hotlines or helplines: For confidential reporting and anonymous tips.

® Online forms: For streamlined submission of reports and evidence.

13.2.6 Follow-Up and Resolution:

° Ensure prompt follow-up and investigation of reported violations to determine the appropriate course of action.
° Communicate with the reporting party regarding the status and outcome of the investigation.

o Take necessary enforcement actions, such as issuing cease and desist letters, pursuing legal proceedings, or
requesting takedown/removal of infringing content.

13.2.7 Documentation and Record-Keeping:

° Maintain records of reported violations, investigations, and outcomes for documentation and future reference.
° Use reporting data to identify trends, assess the effectiveness of enforcement efforts, and inform strategic
decisions.

By establishing clear reporting procedures for suspected violations of our trademark/mark usage, we demonstrate our
commitment to protecting our brand identity and intellectual property rights.

For specific guidance on reporting suspected violations or assistance with enforcement efforts, please refer to our Brand
Protection Team or contact

14. Contact Information:

14.1 Point of Contact for Questions and Clarifications:

For any questions, clarifications, or assistance regarding the usage of our trademark/mark and related guidelines, please
feel free to contact:

Legal Department
Plot No. 14, Rajiv Gandhi Chandigarh Technology Park, Chandigarh, India.

privacy@indianmuneem.com

Thank you for your cooperation and dedication to maintaining the integrity of our brand identity.
14.2 Reporting Violations or Seeking Permission:

If you encounter any instances of suspected violations of our trademark/mark usage guidelines or if you require
permission for the use of our trademark/mark, please do not hesitate to reach out to us.

14.2.1 Reporting Violations:

If you believe that our trademark/mark is being used improperly or without authorization, please report the violation to
us immediately. You can reach our Brand Protection Team at:
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Plot No. 14, Rajiv Gandhi Chandigarh Technology Park, Chandigarh, India.

privacy@indianmuneem.com

Please provide as much detail as possible about the suspected violation, including descriptions, evidence, and any
relevant documentation. Your assistance in reporting violations helps us maintain the integrity of our brand identity and
protect our intellectual property rights.

14.2.2 Seeking Permission:

If you need permission to use our trademark/mark for any purpose, such as in promotional materials, publications, or
collaborations, please contact us to request authorization. We are here to assist you in navigating the proper usage of
our trademark/mark and ensuring compliance with our guidelines.

You can reach our Permissions Department at:
Plot No. 14, Rajiv Gandhi Chandigarh Technology Park, Chandigarh, India.
privacy@indianmuneem.com

Our team will guide you through the process of obtaining the necessary permissions and provide any assistance or
clarification you may need.

Thank you for your cooperation in upholding our trademark/mark usage guidelines and respecting our brand identity.

15. Updates and Revisions:

15.1 Process for Updates to the Trademark/Mark Use Guidelines:

Ensuring that our Trademark/Mark Use Guidelines remain accurate and up-to-date is essential for maintaining
consistency and compliance with our brand standards. Here's the process for proposing and implementing updates:

15.1.1 Identification of Proposed Updates:

e Employees, stakeholders, or designated brand management teams identify the need for updates to the
Trademark/Mark Use Guidelines based on changes in branding strategies, legal requirements, or industry
standards.

15.1.2 Proposal Submission:

e Individuals or teams responsible for brand management submit proposals for updates to the Trademark/Mark
Use Guidelines to the designated oversight committee or department.

15.1.3 Review and Evaluation:

e The oversight committee or department reviews and evaluates the proposed updates based on factors such as
alignment with brand strategy, legal considerations, potential impact on stakeholders, and consistency with
industry best practices.

15.1.4. Legal Review:

® Proposed updates undergo legal review to ensure compliance with trademark laws and regulations, as well as
any contractual obligations related to licensing or usage agreements.

15.1.5 Stakeholder Consultation:

e Stakeholders, including marketing teams, legal advisors, and key decision-makers, are consulted to gather
feedback and input on the proposed updates.

15.1.6 Approval Process:
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e The proposed updates are presented to the appropriate decision-making authority, such as the executive
leadership team or the legal department, for final approval.

15.1.7 Implementation:

e Once approved, the updates are incorporated into the Trademark/Mark Use Guidelines document by the
designated brand management team or department.

e Updated guidelines are disseminated to relevant stakeholders, including employees, partners, vendors, and any
other parties affected by the changes.

15.1.8 Training and Communication:

e Training sessions or communications are conducted to ensure that stakeholders are aware of the updated
guidelines and understand their implications.
e (larification and support are provided to address any questions or concerns regarding the changes.

15.1.9 Monitoring and Enforcement:

e Ongoing monitoring and enforcement mechanisms are implemented to ensure adherence to the updated
guidelines.

e Regular reviews are conducted to assess the effectiveness of the updates and identify any additional
adjustments that may be needed.

15.1.10 Documentation and Archive:

e Documentation of the update process, including proposals, reviews, approvals, and communications, is
maintained for record-keeping and reference purposes.

e Archived versions of the Trademark/Mark Use Guidelines are updated to reflect the latest revisions and stored
for historical reference.

By following this structured process, we can ensure that updates to the Trademark/Mark Use Guidelines are carefully
considered, legally compliant, and effectively communicated to all relevant stakeholders.

For any questions or suggestions regarding updates to the Trademark/Mark Use Guidelines, please contact

15.2 Notification of Changes to Stakeholders and Authorized Users:

Ensuring all stakeholders and authorized users are promptly informed of changes to trademark/mark usage is essential
for maintaining transparency and compliance. Here's the process for notifying stakeholders of such changes:

15.2.1 Identification of Changes:

The department responsible for trademark/mark management identifies changes to authorized users due to
organizational restructuring, partnership updates, or other relevant factors.

15.2.2 Compilation of Updated Information:

Compile a comprehensive list of changes to authorized users, including additions, removals, or modifications to the list.
15.2.3 Verification of Changes:

Verify the accuracy of the updated information and ensure it reflects the current status of authorized users.

15.2.4 Drafting Notification Message:

Draft a clear and concise notification message detailing the changes to authorized users, including the reasons for the
changes and any actions required by stakeholders.

15.2.4 Approval Process:
Obtain approval from the appropriate decision-making authority or department head for the notification message.

15.2.5 Distribution of Notification:
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Distribute the notification message to all relevant stakeholders via email, internal communications platforms, or other
appropriate channels.

15.2.6 Follow-Up Communication:

Provide additional clarification or support to stakeholders as needed, addressing any questions or concerns regarding
the changes.

15.2.7 Documentation:

Maintain documentation of the notification process, including the notification message, distribution list, and any
follow-up communication.

15.2.8 Training and Education:

Offer training or educational sessions to affected stakeholders to ensure they understand their roles and responsibilities
following the changes to authorized users.

15.2.9 Monitoring and Feedback:

Monitor stakeholder feedback and address any issues or challenges arising from the changes, making adjustments as
necessary.

By following this process, stakeholders can be promptly informed of changes to authorized users for trademark/mark
usage, promoting transparency and compliance across the organization.

For any questions or further assistance regarding changes to authorized users, stakeholders can contact the designated
point of contact for questions and clarifications.
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